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Northern Ireland 
Yearbook: The essential 
guide to the public 
sector 

First published in 2002, the Northern Ireland Yearbook 
has captured public life in Northern Ireland for 19 years. 
As we emerge from the Covid-19 pandemic and work 
towards recovery, the Yearbook will provide an update 
to the Northern Ireland public sector. This edition will 
feature in-depth editorial examining the latest 
developments in vital public services, government 
departments, agencies and local government. The 
Yearbook is an indispensable resource found on the 
desks of key decision-takers across Northern Ireland. 
 

Important profiling 
opportunity 
The publication provides an excellent platform for 
organisations and businesses involved in, or supporting, 
the delivery of public services, to profile their goods or 
services and to highlight areas of expertise. 
 
Profile opportunities include: 

• Display advertising 

• Branded-style advertorial articles 

• Sponsorship of dedicated chapters 

• Sponsorship of the yearbook 

• Round table discussion features 
 

Editorial  
The Yearbook will include articles covering aspects of 
public service delivery in each of the major sectors, 
including:  

• Health and social care 

• Education and skills 

• Justice system 

• Local government 

• Economy 

• Housing and urban regeneration 

• Environment and planning policy 

• Tourism and conferencing  

• Brexit & Europe  
 

Interested organisations have the opportunity to submit 
advertorials within any of the above sections. 

The area is strategically located on two
key transport corridors, north-south and
east-west.  Its location offers an all-island
base with access to the UK and EU, with
one of the lowest district rates in Northern
Ireland. The Council is looking towards
maximising its position post-Brexit.

A strong investment focus with tailored
packages of support for investors is in
place. With its partners, the Council
attends the annual Lisburn Castlereagh
at Westminster high profile networking
event. Over 120 delegates joined the
Council and Sir Jeffrey Donaldson, MP to
develop trade links and showcase new
investment opportunities.  As the first
local authority from Northern Ireland to
exhibit at MIPIM UK, the leading
investment and property exhibition, the
Council is already working with GB-based
commercial interests on sites within the
city.  

Lisburn & Castlereagh City Council also
leads the way in local government’s
largest trade programme, working across
key markets in Europe and North America
on behalf of and with local companies.  In
terms of entrepreneurship and enterprise,
the Council is the lead local authority for
the Go For It business start-up
programme.

The Made in Lisburn Castlereagh
Showcase was held at Lagan Valley
Island earlier in the year. Designed to
promote the City’s businesses, it attracted
over 1,000 visitors.  The Council was
delighted with its success and Made in
Lisburn will now feature in the yearly
business events portfolio. 

Impressive plans to facilitate the
development of a Lisburn Link Road, to
expand and shape growth of the West
Lisburn road network, continue.  Benefits
include the valuable residential, retail and

Strategic investment and development
with Lisburn Castlereagh 

industrial development potential, and
employment in commercial and
residential sectors in 101 acres of land.  

The d evelopment of such a road would
also provide important transport linkages
to the Maze Long Kesh site and help
realise the potential of its 347 acres.
Already home to the Royal Ulster
Agricultural Society and its Balmoral
Show, as well as the Eikon Exhibition
Centre at Balmoral Park, the Council is
committed to the future development of
this regionally significant location.

With increasing tourism demands for
accommodation, the Council is confident
that a new City Centre hotel is also
achievable in the near future.  

Exciting expansion plans which are
underway at Hillsborough Castle forecast
an estimated 200,000 new visits to the
Council area.  Hillsborough village has
particular focus in Lisburn &
Castlereagh’s Tourism MasterPlan, which
is looking to develop the tourism offer
across the area.

Attracting new investment and developing
tourism goes hand in hand with
supporting and rewarding the loyalty of
long established retail businesses,
several of whom have expansion plans in
place.  Facilitating City Centre activity, a
Love Lisburn Loyalty Card Scheme
encourages local people to support local
retailers and restaurants with a range of
incentives and promotions for customers
and visitors.

In addition a £3.7 million investment
scheme designed to improve linkages
between key City Centre developments in
Lisburn is now underway.  The project will
improve connectivity between Bow Street
Mall, Castle Gardens and Market Square
for an enhanced city centre experience.
The Event Space, in Market Square,
created during the first Phase of the City
Centre Public Realm Scheme, continues
to play host to a diverse range of events
befitting of any City Centre.

The Council is also investing significantly
in its towns and villages.  Public Realm
improvements are underway in
Hillsborough as well as village renewal
scheme plans at Aghalee, Drumbo,
Glenavy and Stoneyford.  

Lisburn & Castlereagh City Council’s
ambitious plans for investment and
development, facilitating and
supporting business growth continue.

At its MIPIM UK Investment & Property Exhibition launch are (l-r) Mayor, Councillor Tim Morrow; Mr Andrew Robinson,
Chair of Lisburn Enterprise Organisation; Chief Executive, Dr. Theresa Donaldson and Alderman Allan Ewart MBE, Chair of
the Development Committee at Lisburn & Castlereagh City Council.

Work continues with neighbouring local
government partners to re-open the
Lagan Navigation creating physical
renewal, regeneration and quality of life.

The Council is also hopeful that its plans
for the creation of a Carryduff Greenway
will be fruitful.  It has recently completed
a feasibility study for the proposed
Greenway, with funding from the
Department for Infrastructure. Having
been successful at this stage of the
process, the Council is drawing up a
project bid and detailed design for the
project.  The delivery of the final
Greenway would not only boost
opportunities for active travel, but create
leisure and recreational opportunities,
and explore the potential for linkages
between Carryduff and the public
Cairnshill Park and Ride Facility.

During the year the public was
encouraged to have their say on shaping
the Council area in the years to come.  In
line with its new planning responsibilities,
the Council launched its Local
Development Plan Preferred Options
Paper at Hillsborough Castle. The Plan
has been designed to ensure that the
Lisburn Castlereagh area increases its
existing land assets for suitable
investment and development and
positions the area for continued growth.
Elected Member and Council ratepayer’s
vision and needs are forefront.

Sitting alongside the Local Development
Plan is the Council’s Community Plan,
also launched during the year.  Having
sought, with statutory partners, the views
of residents, and community groups, the
area’s Community Plan will run from
2017-2032.  

Arising from this strategic blueprint, a
detailed Action Plan will outline the
immediate projects to be delivered by the
Community Planning Partners under the
themes; Children and Young People; The
Economy; Health and Wellbeing; Where
we live and Our Community.

A community-based approach is also
actively being pursued as part of exciting
plans to redevelop and re-energise one of
the Council’s flagship facilities, the
Dundonald International Ice Bowl.  New
proposals for the exciting redevelopment
project are likely to include innovative
partnerships with local health providers,
and plans for recreational facilities of
regional significance.  The existing facility
remains one of Northern Ireland’s most
visited leisure attractions.  While the
sheer scale of the redevelopment project
is expected to span several years, the
Council will continue to invest in the
existing facility to maintain its popularity in
the intervening period.

The Council is also keen to build on the
success of its other facilities and the ever-
popular Lagan Valley LeisurePlex has
continued to be developed internally and
externally to meet customer need.

Operationally within the Council, there
have been a number of changes to its
departmental structures to ensure that,
going forward, the teams and working
practices in place can meet the demands
of a modern and forward thinking public
authority. The Council’s recent award of
Investors in People Silver Accreditation
demonstrates commitment to high
performance and its investment in
employee development and
management.  

Changes to the Council’s waste

management systems are ongoing.  The

approach to food waste ensures such

waste no longer goes to landfill and the

Council will continue to promote and

highlight the benefits of increased

recycling rates and more socially

responsible waste management

practices, benefitting the Council and

residents alike.

Continual improvement in performance

has been built in to all Council activities.

Performance will be monitored and

reviewed to ensure the highest service

delivery standards as the Council takes

forward its ambitious plans for Lisburn

Castlereagh.

Lisburn & Castlereagh City Council

Lagan Valley Island

Lisburn, Co Antrim

BT27 4RL

Tel: 028 9250 9250

One of the City's Flagship facilities, Lagan Valley LeisurePlex, Lisburn.

Since 1978 Co-Ownership has helped over

27,000 people purchase their own property,

and we expect over 700 people will join the

scheme in 2018.  In part, this is due to the

very strong support we have received from

government, most recently through the

provision of a £100 million loan in 2015. It is

also because the scheme uniquely allows

people to choose the house they want to live

in anywhere in Northern Ireland, including

new build and resale properties. 

Part of our 40 year success is attributed to

the great partnerships that we have

established with developers, estate agents,

financial advisors and with the banks and

building societies that provide Co-Ownership

mortgages. In 1978 there were no

commercial lenders and we relied on loans

made available by the Housing Executive.

Now all the major lenders will provide Co-

Ownership mortgages, a testament to the

strength of the Co-Ownership model. 

The continued success of Co-Ownership has

also been due to our ability to adapt the

scheme to the changing challenges first time

buyers’ face. In the 1980s it was mortgage

rationing and high interest rates and in the

noughties, it was rapidly increasing house

prices. Since the collapse of house prices in

2008 the barriers to home ownership have

changed for first time buyers. House prices

are now amongst the most affordable in the

UK and interest rates have been at

historically low levels, but young people in

particular still struggle to get an affordable

home. The challenges for young people

wanting to buy their own home are well

recognised as being tougher mortgage

criteria and, particularly, the need for larger

deposits. One of the major benefits of Co-

Ownership is that people do not need a large

deposit. 

In Co-Ownership we also see the wider

economic challenges people face due to low

wages, temporary contracts and the higher

levels of debt that often result. In many cases

these are people who can pay a high private

rent but cannot get a mortgage. It is for this

type of person that we have introduced our

new Rent to Own product. This is a pilot

funded by the Department for Communities

that provides people with a three year private

tenancy with an option to purchase the

house afterwards. 

We are continually struck by the number of

people we meet who say that it was Co-

Ownership that allowed them to take their

first step into home ownership. People speak

very warmly of what the scheme meant to

them and it reminds us how important it is

that we do more to ensure that everyone has

an affordable decent home.

We are also looking to help a wider range of

people. The challenges of our aging

population are well recognised but in housing

terms very little has been delivered to meet

the specific needs of people as they grow

older and wish to downsize. One of the

groups we plan to help are those that are

wealthy enough to own their own home but

not wealthy enough to downsize. We believe

a shared ownership product would enable

older people to downsize and move to a

home where they can feel safe and secure

as they move into old age. 

Looking ahead there are many challenges

facing housing in Northern Ireland, not least

that not enough new homes are being built,

but in Co-Ownership we believe that we will

continue to play a vital role in helping people

into affordable home ownership both through

our tried and tested Co-Ownership scheme

and also through new innovate approaches

such as Rent to Own. 

Co-Ownership Housing 

T: 028 9032 7276

W: https://www.co-ownership.org/

Help to own your h
ome

This year marks t
he 40th anniversary of the Co-Ownership scheme, the

longest running s
hared ownership scheme in Northern Ireland.

We’re responsible for ensuring that an

effective regulatory regime is in place to

verify that food businesses meet their

obligation to ensure food is safe and what

it says it is. The FSA’s two overriding

corporate priorities are reviewing the

regulatory regime in place through the

Regulating Our Future programme (ROF)

and Preparing for EU Exit. There are over 22,000 food businesses in

Northern Ireland and the world in which

our food industry and the FSA operates is

changing rapidly. To address the
opportunities for better regulation, and to

be agile in the face of new risks, we are

transforming the regulatory system so

that it works better for everyone,
including when the UK leaves the EU.

We believe that our existing approach to

regulating the food industry is outdated.

For the past 30 years, the system has

served consumers well but has not kept

pace with technological change in the

food industry, and is not flexible enough

to adapt to the changing environment.
In recent years, we have witnessed large

numbers of new players enter the global

food and food safety landscape; for

example, online retailers, food delivery

services, private auditors, independent

food safety certification schemes. These

and many other developments have

changed the nature of the risks we face.

The current regulatory approach doesn’t

allow us easily to focus our effort on

changing risks. It needs to be flexible and

agile. 

As the UK prepares to leave the EU, it will

be critical for the FSA, as the Central

Competent Authority for food safety, to

demonstrate that a robust and effective

regulatory model is in place and we need

to be sure that we have confidence in all

elements of our system. We have developed a blueprint to

describe our ambition and ideas, at a very

high level. We have been testing this

blueprint, and the more detailed design of

our overall approach, using an open

policy-making approach. This has

involved everyone working in food –

consumer groups, private assurance

scheme owners, local authorities, food

businesses (of all sizes), food regulators

in other countries and non-food regulators

in the UK. We have identified both best

practice and lessons learned by others to

enable us to develop the best possible

regulatory model for food. We have

undertaken some feasibility studies to test

ideas and approaches, and learned from

them; we will continue to do this and to

trial ideas in real time as we get into more

and more detailed development of the

new regime.
We have set ourselves an ambitious

target to have the whole system designed

by 2020. We will be implementing

Changing the face of regulation,

in an ever-changing environment
improvements to the system in two

phases. The first phase in preparation for

EU exit where we will develop an
approach for enhanced business

registration, including a digital solution, as

well as a new approach to business

segmentation. The second phase will

focus on delivery post-EU exit where we

will develop standards for regulated

private assurance, introduce a
sustainable funding model and implement

a new official control model for meat. 
We’ve met with food businesses and

enforcement partners in Northern Ireland

over the last year and we want to
continue to listen to the views of those

with an interest in food standards and

safety and to capture the insights and

knowledge that already exists in an open

and transparent way.

Maria JenningsDirector, Food Standards Agency in

Northern Ireland

The Food Standards Agency (FSA) is the government

department that works across Northern Ireland,

England and Wales to protect public health, and

consumers’ wider interests, in relation to food. 

You can sign up to receive updates
and communication from the ROF

programme, through our website
food.gov.uk/rof or you can join the

conversation online using#FoodRegulation or emailing our
ROF team directly:FutureDelivery@food.gov.uk



Advertising 
opportunities 
1. Sponsorship of the yearbook: Includes 

organisation’s logo on the front cover and an 

opportunity to provide a written ‘foreword’ to 

the yearbook, along with a two page advertorial 

style article (contributed by the organisation) 

and a single page display advertisement within 

the content of the publication. 

2. Round table feature:  Discussion hosted by a 

sponsor organisation with a number of other 

key stakeholder representatives (maximum 5).   

The event would be written up and 

photographed over 6 pages in the Yearbook 

(agendaNi will look after all organisational 

elements of the round table).   

3. Advertorials / Branded style articles: 

Organisations have the opportunity to provide 

content for the publication through the provision 

of advertorial/thought-leadership pieces.  Each 

advertorial will include text and images and can 

be designed by agendaNi to the client’s 

requirements. 

4. Display advertising: For those organisations 

with ‘camera-ready’ style display 

advertisements, a range of sizes are available.  

Options include high-profile positions such as 

outside and inside covers. 

Planned content 

Government departments and agencies 
• Northern Ireland’s nine departments: Unique listings 
• Non-departmental public bodies 

Local government 
• Profiles of the 11 councils 
• Overview of 2019 local election results and analysis 
• Listings of local councillors and committees 

Northern Ireland Assembly & Westminster 
• Northern Ireland in Parliament - 18 MPs profiled 
• Election analysis: Constituency by constituency 
• Westminster election results 2019 
• An A-Z of MLAs 
• Contact details of 90 MLAs 
• North South implementation bodies 

Brexit and Europe 
• Brexit update 
• Northern Ireland & UK election results  
• Implications for Northern Ireland   
• Sectoral analysis  

Health care 
• Organisations in health and social care in Northern 

Ireland 
• A-Z of hospitals 

Housing 
• Northern Ireland Housing Executive 
• Housing associations in Northern Ireland 

Education 
• Education and skills  
• Education organisations including third level 

colleges / universities 

Justice system 
• Directory of all organisations involved in criminal 

justice system 

Economy 
• Overview of key sectors / industry profiles 
• Local enterprise agencies 

Tourism and conferencing  
• Tourism organisations and attractions 
• Business tourism and conferencing  

Representative groups 
• Business organisations, trades unions, charities 

Sponsorship available for individual chapters

“We are committed to making the
Armagh City, Banbridge and Craigavon
Borough Council area an attractive hub
for investment as we continue to act as a
catalyst in growing our local economy.”

“With 8,000 new jobs forecast following
the recent proposed investment of a
quarter of a billion pounds, it is one of our
ambitions to support the creation of these
jobs across the borough,” comments
Roger Wilson, Chief Executive of Armagh
City, Banbridge and Craigavon Borough
Council.

At a worth of just over £3.7 billion and
with a workforce of 93,000 in some of the
largest employers in the province within
the 8,000 businesses in total, our
borough is one of the most significant
and influential in Northern Ireland, which
makes it easy to see why there is such
optimism. 

Add to this a very young population, a
strategic location with strong
infrastructure, an open and accessible
land bank and effective partnerships with
both industry and education providers, it
is evident why businesses come here
and stay.

Driving entrepreneurial
spirit

As the first local authority to become a

corporate member of the Northern

Ireland Chamber of Commerce, nurturing

and encouraging business enterprise,

business growth and innovation is high

on the council’s agenda. As a result, key

growth sectors have been identified and

council is actively supporting those

businesses with a range of support

measures. 

With five major enterprise agencies

dotted across the borough, businesses

can benefit from modern and affordable

office space of various sizes to suit all

needs, which was recently showcased in

a promotional video developed in

partnership with the centres. 

Acting as hubs for collaboration,

connecting and creativity, while also

providing guidance, mentoring and

training, these centres truly offer the

impetus and support for business

development and growth.

Armagh City, Banbridge and Craigavon Borough
Council creating a dynamic economy

Not to mention, there are also a number

of forums across the borough designed to

build business partnerships and networks,

where businesses can reach out to each

other for support, new ideas and

guidance on best practice to enable

business growth. 

Keen to lead the way and pioneer new

initiatives within this space, council’s

recently established Business Partnership

Alliance, was the first to be set up in

Northern Ireland as an overarching

business forum.

Lord Mayor of Armagh City, Banbridge

and Craigavon, Alderman Gareth Wilson

says:

“Our borough is home to outstanding

industry and entrepreneurs, who have

real drive and passion to innovate, to

grow and to export. Council actively

supports both larger employers and

smaller businesses and we are committed

to making it easy to do business here and

ultimately to attract new business into the

borough.”

Northern Ireland’s centrally located local authority is responding to a changing
economic landscape by continuing to drive a strong, competitive local economy.

8,000 new jobs boost forecast

Armagh City, Banbridge and Craigavon Borough home to world leaders. Almac’s Global Headquarters, Craigavon.

Chief Executive, Roger Wilson expands
on this: “We have spent considerable
time talking to and engaging with the
manufacturing sector on issues such as
innovation, research and development,
how they export and access to finance.
Which has highlighted key challenges
they face around availability of skills and
energy costs and as a result we initiated
and facilitated programmes on exporting,
energy efficiency, employability and
skills.”

“Most of the things we do, are delivered
in partnership with at least one other
organisation – either in the private sector
or in other parts of the public sector. We
work with Invest NI, Department for
Communities, InterTradeIreland and
Tourism NI and by building positive
relationships we are creating the blue-
print to make this area more attractive to
investment.” 

Focus on digi-tech sector
With 130 digi-tech businesses in the
borough, this is a vibrant and growing
sector and council is committed to
investing in initiatives to facilitate its
growth having recently introduced a suite
of programmes aimed at both traditional,
digi-tech businesses and the emerging
workforce.

Alan McMurray, Total Hockey, Banbridge
explains: “In 2008, we built an online
presence and the learnings from this
digital venture have been very good for
us. We have focused very much on the
social media side with Facebook, building
up a strong presence there. 

“We established good links and from
there we’ve worked on developing our
platforms on Instagram and Twitter. Now
we sell all around the world.” 

Food Heartland
The council’s Food Heartland brand has
grown from strength to strength having
won four major regional awards, which
has continued to help establish the area
as the food heartland of Northern Ireland.
These awards recognised the genuine
partnership working and collaboration
between council, local producers, chefs,
and stakeholders who have worked
together to brand the borough and
champion local food and drink.

Brian Irwin, Chairman of Irwin’s Bakery in
Portadown commented: “Council has had
such a huge success in the agri-food
sector due to assisting the clustering of
support companies for food and drink
businesses, from transport to specialist
engineering.” 

“One of the positive aspects about

cooperating with council was the way they

seized the opportunity to create a food

forum where all the food businesses

could get together with the council. With a

little bit of encouragement, we discussed

the whole concept of the Food Heartland.”

Life and health science
sector

In the life and health science sector,

council is refocusing its strategy to

develop a strong supply chain, encourage

upskilling, increase employment and

apprenticeships supporting research and

development. 

“The Almac Group is an established

contract development and manufacturing

organisation that provides an extensive

range of integrated services globally to

companies within the pharmaceutical and

biotech sectors.” 

“We continue to work with the council in a

number of different areas, from skills

development through to the life sciences

strategy. We welcome the opportunity to

support these activities, in light of our

future requirements for skilled employees

as well as having the necessary

infrastructure to support the sector. We

believe our significant recent expansion

announcements, totalling over £50 million

of investment, here in Craigavon, in the

EU, Asia and the US, are great news both

for Almac and the borough,” says Alan

Armstrong, Chairman and CEO, Almac

Group, Craigavon.

Capital investment
Council is also delivering on a substantial
capital investment programme and
instigated a number of significant projects
in its own right including a new £35
million leisure complex at the site of the
Water Sports Centre at Craigavon Lakes.
Council is also continuing to progress the
redevelopment of Armagh Gaol and with
£6 million awarded from the Heritage
Lottery Fund, this will bring added
investment into the heritage of Armagh.  

Although local government does not have
statutory powers in urban regeneration,
Roger Wilson points out, that the council
has 150 sites across the borough that
could lend themselves to regeneration. 

“We are developing the toolkit necessary
to develop these sites and we are looking
to see if there are new ways of working
and different delivery models for
regenerating some of these development
sites.” 

“We are looking to pilot a number of
opportunity areas across the borough
through different partnership models with
a wide range of stakeholders. This will
help us find new and innovative ways of
doing things, which will in turn match the
drive that is required for investment and
growth.”

Highlighting the need for a strong ‘partnership approach’ between the public and private sectors in order to drive
investment and regeneration across the borough was the key message at a recent event at Craigavon Civic Centre. L-R:
David Gavaghan, Chair of the CBI in Northern Ireland, Lord Mayor Alderman Gareth Wilson and Chief Executive Roger
Wilson.

Armagh City, Banbridge and Craigavon

Borough Council

T: 0300 300 900

E: info@armaghbanbridgecraigavon.gov.uk
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